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Health and h.lpp1ness for ycur pcd 

◄ •

l9 WhatsApp 

• 

Cou nt on the best 

Artificial lntelligences 
within the ASC SAC platform! 

They assist agents with translations, 

suggestions for better responses, 
and practical evaluations. 

( Pet ASC 

i Messages and calls are end-to-end mcrypted. No 
oneoutsideoíthis chat. not eYenWhatsApp, can 

read QI lsten to thErll. Tap to leam more. 

Hello, how are you? l'm the Artificial 
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My pet is Juquinha, she is a Siamese cat, 
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us! 

Currently, we have two plans available. 
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$120 00/month 
Oiamond Pet Plan •. $165.00/month 
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ABOUT THIS REPORT AND ITS AUTHOR

This research was developed based on responses from 64 companies that either develop 
conversational robots or provide tools for such, collected through an online questionnaire between 
June and August 2024. The data analysis and report writing were carried out by journalist  
Fernando Paiva, editor of Mobile Time and organizer of the Super Bots Experience seminar.  
Paiva is a telecommunications industry journalist with 24 years of experience in this field.

  DISCLAIMER

The results of this survey may be shared in public or private 
presentations as long as due credit is given to the source:  
Panorama Mobile Time Survey - Brazilian Bot Ecosystem 
Map - October, 2024.

CHART 1
THE BRAZILIAN MARKET IN THE NUMBER OF BOTS PRODUCED  

(CUMULATIVE FIGURES)

Question: How many bots has your company helped develop to date?
Base in 2024: 64 bot-producing companies

General Overview
Brazil is one of the largest 

conversational robot markets in the 
world. Automated digital customer 
service has spread across various 
sectors, particularly those with a high 
volume of daily contacts, such as banks, 
telecom operators, retail chains, and 
healthcare providers. In these sectors, 
chatbots handle simpler, repetitive 
issues, leaving more complex requests 
to human agents. This balance between 
robots and humans has yielded positive 
results, increasing service efficiency and, 
consequently, customer satisfaction.

More recently, the advent of 
generative artificial intelligence 
has expanded the use cases for 
conversational robots. It’s as if 
chatbots have become smarter — 
and in fact, they have. Now they can 
act as consultants, engage in longer, 
more fluid conversations, and even 

serve as salespeople. There is still some 
resistance from companies to use this 
technology directly with customers due 
to the risk of “hallucinations.” However, 
increasingly sophisticated techniques, 
such as “guardrails,” which limit the 
bot’s knowledge, are being developed to 
minimize these risks. As a first step, many 
companies are opting to use generative 
AI as a copilot to assist human agents. A 
natural next step is to apply the technology 
to direct customer interaction in more 
controlled situations.

Mobile Time estimates that 820,000 
chatbots have already been developed in 
Brazil, based on data provided by the 64 
companies that responded to this year’s 
survey, combined with historical data from 
previous editions, representing a 22% 
growth in one year (Chart 1). Of this total, 
164,000 bots are in operation in Brazil, 
conducting 705 million sessions per month, 
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CHART 2
CURRENT SCENARIO IN BRAZIL

Questions: How many bots developed by your company  
or using your company’s platform are currently active in Brazil?  
Considering all the bots created by your company or using your  

platform that are active in Brazil, what is their average  
monthly session volume?
Base: 64 bot-producing companies

164,000
bots in operation*

705
million sessions per month*

       4,300
sessions/month per bot

*Estimate based on data collected this year  
and the history from previous years.

with an average of 4,300 sessions per 
bot per month (Chart 2).

Starting with this edition, the 
number of sessions per month will 
replace the number of messages per 
month as the main operational metric 
for bots. Measuring the number of 
conversations is more relevant than 
counting the number of messages 
exchanged. In the conversational 
interface, what matters is the 
quality and assertiveness of the 
conversation, not the number of 
messages exchanged.
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The Consolidation of Generative AI
Chatbots can be categorized into 

three generations based on their 
conversational technology. The first 
generation consists of decision trees, 
also known as text IVRs. In these 
systems, the conversation is guided 
by a predefined script, where the user 
selects from preset options, and the 
bot’s responses are already written.

The second generation is marked 
by the use of Natural Language 
Processing (NLP), an AI technique 
capable of identifying the user’s intent 
through predefined keywords. The 
bot’s responses are still pre-written but 
can be complemented with real-time 
data fetched from system APIs. Some 
well-known NLP engines include 
IBM’s Watson, Google’s DialogFlow, 
and Microsoft’s Luis.

The third generation of bots 
emerges with Generative AI. With 
this, robots use Large Language 
Models (LLMs) to instantly generate 
responses, instead of using pre-
written texts. Additionally, they 
can store conversation context and 
history, making the dialogue more 
fluid and natural.

The launch of ChatGPT at the end 
of 2022 was a technological milestone 
that profoundly changed the bot market 
worldwide, popularizing the concept 
of generative AI. This new technology 
has transformed the virtual assistant 
experience. Previously, journeys could 
be interrupted if a particular path was 
not anticipated in the decision tree, or 
if the NLP engine failed to identify the 
user’s intent. With generative AI, this 
rarely happens—unless the developer has 
specifically programmed the bot to restrict 
certain topics. The new approach is the 
opposite: rather than defining what the bot 
can discuss, it’s necessary to define what it 
should not address.

In less than two years, generative 
AI has consolidated itself as the main 
conversational technology used by bot 
developers in Brazil, surpassing NLP and 
decision tree/text IVRs. Currently, 88% of 
companies that produce bots in the country 
use generative AI, compared to 80% 
that still use decision trees and 75% that 
employ NLP (Chart 3). A year ago, 60% of 
developers were already using generative 
AI, according to the previous edition of this 
report.

CHART 3
CONVERSATIONAL TECHNOLOGIES 

Question: Conversational robots can be divided into three groups based on the 
technology behind their conversational abilities: 1) Decision tree / Text IVR: the 
conversation is guided by the bot, which offers options in the form of buttons or 

menus; 2) Natural Language Processing (NLP): the bot is integrated with an AI engine 
capable of recognizing the user’s intent in each message (examples of NLP engines: 
IBM Watson, Microsoft Luis, etc.). Depending on the identified intent, the bot returns 
pre-written responses; 3) Generative Artificial Intelligence: the bot is integrated with 
one or more LLMs (large language models) and is capable not only of understanding 

what the user writes/speaks but also generating a new response for each request, 
instead of using pre-written responses. Which of these technologies does your 

company currently use in the conversational bots it develops?
Base: 64 bot-producing companies
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Another indicator of this 
technology’s consolidation is that 
among developers who have 
adopted it, in average, 36% of bots 
created use generative AI to some 
degree (Chart 4). A year ago, this 
percentage was negligible.

Market demand for bots with 
generative AI has grown significantly 
in just one year. On a scale of 1 to 
5, where 1 means very low, and 5 
means very high, 64% of developers 
rated the demand as 4 or 5 (Chart 5). 
In the 2023 edition of the report, this 
percentage was 49%.

The most used LLM provider 
by Brazilian developers is OpenAI, 
cited by 68% of respondents, 
followed by Meta (10%), Google 
(10%), and Anthropic (5%) (Chart 
6). It’s increasingly common to 
work by combining multiple LLMs 
from different providers, activated 
based on predefined criteria for each 
solution.

It’s also important to note 
that these three generations of 
conversational technologies can 
be combined in a single chatbot. 
One does not exclude the other. 
Depending on the moment in the 

CHART 4
AVERAGE PROPORTION  

OF BOTS WITH GENERATIVE  
AI PER DEVELOPER

Question: Of the total bots created  
by your company that are currently  

in operation, approximately how  
many use Generative AI?
Base: 59 bot-producing companies  

working with LLMs

CHART 5
EXPECTED DEMAND FOR BOTS WITH GENERATIVE AI

Question: In your opinion, on a scale from 1 to 5, where 1 is “very low”  
and 5 is “very high,” what is the current demand for bots with  

Generative AI in your company this year in Brazil?
Base: 64 bot-producing companies
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journey or the information requested 
by the customer, it might be faster, 
cheaper, and simpler to work with 
a decision tree or NLP than with 
generative AI. Many developers have 
realized this and are offering clients 
hybrid chatbot solutions, mixing the 
three technologies according to the 
situation.

In the NLP market, it’s 
common for developers to use 
engines developed in-house 
(57% of respondents)—typically 
combinations of various engines 
available on the market (Chart 7).

CHART 6
MAIN LLM PROVIDERS

Question: Who is the main  
LLM provider used in your bots?

Base: 59 bot-producing companies  
working with LLMs

CHART 7
 MAIN NLP PROVIDERS

Question: Who is the provider  
of your Natural Language  

Processing engine?
Base: 54 bot-producing companies  

working with NLP

OpenAI 
(GPT)

68%

In-house 
engine

57%

Google 
DialogFlow

17%

Amazon

7%

Varies by 
project

2%

IBM 
Watson

2%

Meta 
(LLaMa)

10%

Anthropic 
(Claude)

5%

Multiple 
models 

combined

5% Others

2%

Others

15%
Google 
(PaLM, 
LaMDA 
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10%
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Other technologies: from transactional bots to biometric authentication
The first conversational robots 

were purely informational, primarily 
answering questions about products 
and services with pre-written responses 
based on FAQs or other similar data 
sources.

Gradually, these bots became 
more complex and began integrating 
with corporate systems such as 
CRMs, ERPs, billing platforms, etc. As 
a result, beyond retrieving real-time 
information, they also became capable 
of performing tasks such as updating 

user profiles, scheduling technical 
visits, processing purchases, changing 
service plans, and canceling services. 
These are known as transactional bots. 
Currently, 66% of bots active in Brazil are 
transactional (Chart 8).

Alongside the rise of transactional 
bots, conversational commerce has 
grown—this refers to the use of bots 
to make sales within messaging apps, 
integrated with payment systems. 
The pandemic significantly boosted 
conversational commerce, and the recent 

launch of WhatsApp’s native payment 
feature is expected to contribute further 
to this trend. 72% of developers have 
already created sales bots (Chart 9).

User authentication is essential for 
performing certain transactions with 
bots. One method of authentication is 
through digital biometrics, using device 
features such as cameras for facial 
recognition. 39% of developers who 
participated in this report have already 
developed bots with facial or voice 
biometrics (Chart 10), up from 29% a 
year ago

Another increasingly common 
technology associated with bots is 
sentiment analysis, which identifies 
whether the customer is satisfied or 
dissatisfied with the company. This is 
done through AI, analyzing the words 
used by the customer. Sentiment 
analysis can be performed in real-time 
or after the fact, for generating reports. 
63% of bot developers now work with 
sentiment analysis (Chart 11).

CHART 8
PROPORTION OF  

TRANSACTIONAL BOTS
Question: Transactional bots are those 

capable of performing transactions/
operations integrated with one or more 

company systems, beyond merely 
retrieving information. Examples include 

sales, registrations, plan changes, 
scheduling technical visits, canceling 

services, etc. Of the total bots in operation 
created by your company, approximately 

how many are transactional?
Base: 64 bot-producing companies

66%

OCT
2024 2024BRAZILIAN BOT  

ECOSYSTEM MAP



https://www.dma4all.com.br


CHART 9
PROPORTION OF  

COMPANIES THAT HAVE  
DEVELOPED SALES BOTS

Question: Has your  
company developed bots  

that execute sales?
Base: 64 bot-producing companies

CHART 10
PROPORTION OF  

COMPANIES USING DIGITAL 
BIOMETRICS IN BOTS

Question: Has your company developed 
bots with facial or voice biometrics for 

customer authentication?
Base: 64 bot-producing companies

CHART 11
PROPORTION OF COMPANIES 

CONDUCTING SENTIMENT ANALYSIS 
ON BOT CONVERSATIONS

Question: Does your company  
conduct sentiment analysis on the 
messages received by your bots?

Base: 64 bot-producing companies

YES
72%

YES
39%

SIM
63%
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Main verticals and use cases
Retail remains the vertical with 

the highest demand for bots: 25% of 
developers report that most of their 
projects this year come from retail 
(Chart 12). The digital transformation 
of this sector, which gained significant 
traction during the pandemic, is still 
ongoing. Many store chains adopted 
WhatsApp during social isolation 
to maintain operations while their 
physical stores were closed. Initially, 
human salespeople responded 
to customers, but gradually these 
conversations were automated, first 
to capture orders and later to process 
payments.

The financial sector is the second-
largest in demand for bots, cited by 
19% of respondents. The proliferation 
of fintechs, payment institutions, and 
financial services in recent years in 
Brazil, driven by regulatory incentives 
such as the introduction of services 

dropped to fourth place this year, cited 
by 11% of developers as the main 
sector.

In 2024, customer service remains 
the primary use case for bots in Brazil, 
according to 59% of developers (Chart 
13). However, it is trending downward: 
last year, the figure was 64%. Other 
use cases are gaining strength, such as 
sales, which ranked second, with 13% 
of respondents indicating it as the 
main purpose of bot projects this year.

like Pix, has increased competition. Today, 
it’s estimated that each Brazilian has, 
on average, more than four digital bank 
accounts. This growth has created a need 
for digital and preferably automated 
customer service—at least for simple and 
repetitive tasks, where allocating human 

agents would be too costly. This explains 
the financial sector’s significant use of bots. 
Notably, it’s not just new players using 
conversational robots: traditional banks, 
such as Bradesco and Banco do Brasil, 
are also among the largest users of this 
technology.

A notable change this year was the 
growth in the health sector. Compared 
to the 2023 edition of this report, the 
proportion of developers identifying the 
health sector as having the highest demand 

for bots increased from 8% to 14%. 
Conversely, the telecommunications 

sector, which for a long time 
was among the top three 

in terms of projects, 
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CHART 12
VERTICAL WITH THE HIGHEST 

DEMAND FOR BOTS IN 2024
Question: Which vertical has  

your company developed the most  
bots for this year in Brazil?
Note: 64 bot-producing companies 

Obs.: Only verticals mentioned by at least  
3% of respondents are highlighted

CHART 13
PRIMARY PURPOSE WITH THE HIGHEST 

DEMAND FOR BOTS IN 2024
Question: For what purpose has  

your company developed the most  
bot projects this year in Brazil?

Base: 64 bot-producing companies
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Demand for different channels
Over the past year, the proportion 

of bot developers who claim that 
WhatsApp is the channel with the 
most bots in operation has risen 
from 63% to 77% (Chart 14). The 
messaging app is installed on 98% of 
Brazilian smartphones and is present 
on the home screen of more than 
50% of these devices, according to the 
Panorama Mobile Time/Opinion Box 
survey. It is also the channel that most 
developers have worked with, as 94% 
of respondents have already built a bot 
for WhatsApp in Brazil (Chart 15).

On the other hand, there has been 
a significant drop in the proportion 
of developers identifying the phone 
as the main channel for which they 
are developing bots—these would be 
voice bots for automated calls. The 
percentage fell from 12% in 2023 
to 6% in 2024. This decline can be 
attributed to Anatel’s efforts to combat 
the abusive use of telemarketing, 
imposing stricter rules on the channel, 
such as the mandatory prefix for 
identifying sales calls.

Developers’ expectations for 
demand on alternative channels, 

such as Apple Business Chat, Google 
Business Messages, and RCS, remain 
low. On a scale of 1 to 5, where 1 
means very low demand and 5 means 
very high demand, 95% of developers 
gave scores of 1 or 2 for demand 
for Apple Business Chat 
this year (Chart 16). 
For Google Business 
Messages, which 
was discontinued 
by Google in July 
(during the data 
collection process 
for this report), 
87% gave scores of 

1 or 2 (Chart 17). For RCS, 78% 
rated demand with scores of 1 or 2 
(Chart 18).

The best performance comes 
from Instagram, with 47% giving 

scores of 1 or 2 and 20% giving 
scores of 4 or 5 (Chart 19). 

Even so, the overall 
expectation is more 

negative than positive.

CHART 14
WHICH CHANNEL HAS THE MOST 

BOTS FROM YOUR COMPANY TODAY?
Question: Among the channels  

below, which one has the most bots 
created by your company currently?

Base: 64 bot-producing companies

WhatsApp

77%

Others 

4%

Websites

13%

Phone  
(voice bots)

6%
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CHART 15
FOR WHICH CHANNELS HAS YOUR COMPANY DEVELOPED BOTS?

Question: Select the channels for which your company has produced bots
Base: 64 bot-producing companies
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CHART 16

EXPECTED DEMAND FOR BOTS ON APPLE BUSINESS CHAT
Question: In your opinion, on a scale from 1 to 5, where  

1 is “very low” and 5 is “very high,” what is the demand for bots on  
Apple Business Chat in your company this year in Brazil?

Base: 4 bot-producing companies
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CHART 17
EXPECTED DEMAND FOR BOTS ON  

GOOGLE BUSINESS MESSAGES
Question: In your opinion, on a scale from  

1 to 5, where 1 is “very low” and 5 is “very high,”  
what is the demand for bots on Google Business 

Messages in your company this year in Brazil?
Base: 64 bot-producing companies

CHART 18
EXPECTED DEMAND FOR  

BOTS ON RCS
Question: In your opinion, on a scale from  

1 to 5, where 1 is “very low” and 5 is “very high,”  
what is the demand for bots on RCS in  

your company this year in Brazil?
Base: 64 bot-producing companies

CHART 19
EXPECTED DEMAND FOR  

BOTS ON INSTAGRAM
Question: In your opinion, on a scale from  

1 to 5, where 1 is “very low” and 5 is “very high,”  
what is the demand for bots on Instagram  

in your company this year in Brazil?
Base: 64 bot-producing companies
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The profile of bot developers in Brazil
The vast majority of bot 

developers in Brazil are concentrated 
in São Paulo, where half of the 
respondents for this edition of the 
Map are headquartered (Chart 20). 
Minas Gerais ranks second, partly 
due to the success of Blip, the largest 
national player in this sector, which 
has built an ecosystem of developers 
around its platform. Developers are 
also present in the South, Northeast, 
and Midwest regions.

Most bot developers in Brazil 
are small or medium-sized 
companies in terms of the 
number of employees. Only five 
respondents reported having 
more than 1,000 employees 
(Chart 21).

The preferred business model is 
charging per conversation session, 
following the standard used by WhatsApp, 
which is the main channel for bots in Brazil: 
61% of respondents operate this way 
(Chart 22). However, many still charge per 
message (34%) or per project (30%). A key 
feature of this sector is its flexibility: most 
developers use more than one business 
model, adapting to client preferences.
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DISTRIBUTION OF BOT DEVELOPERS IN BRAZIL  
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CHART 21
THE SIZE OF DEVELOPERS  

(BY NUMBER OF EMPLOYEES)

Question: How many direct employees  
does your company have in Brazil?

Base: 64 bot-producing companies
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CHART 22
BUSINESS MODEL 

Question: What is your company’s business model for bot development?
Base: 64 bot-producing companies
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Bots: an export product
Over the past few years, Brazil 

has established itself as a hub for the 
production of conversational robots. 
Several factors have contributed to 
this, including: 1) a highly connected 
population, engaged with new 
digital platforms and interested 
in conversational interfaces, as 
evidenced by the success of social 
networks in Brazil; 2) a messaging 
platform with massive and nearly 
ubiquitous usage on smartphones 
in the country, WhatsApp; 3) 
a strong local ecosystem of 
value-added services and SMS 
integrators that swiftly transitioned 
to bots over the past decade; 4) 
significant academic output in 
conversational AI in Portuguese; 
5) an increasingly digital economy, 
with various sectors demanding 
automated digital customer service 
solutions, such as retail, finance, and 
telecommunications.

Today, Brazil is one of the 
most advanced markets in the 
world in terms of the adoption of 
automated customer service through 
conversational robots by brands and 

companies across different verticals. As a 
result, national players are beginning to 
expand their operations abroad, opening 
offices in other countries in Latin America 
and Europe. In many of these markets, the 
bot adoption level is far behind Brazil’s, and 
competition is less intense.

More than half of bot developers 
operating in Brazil have already worked on 
projects for the international market, with 
73% of respondents to this Map reporting 
such experience (Chart 23). It’s important 
to note that setting up an office in another 
country is not always necessary to meet 
this demand; in many cases, international 
clients seek out Brazilian developers to 
export their services.

Brazil’s performance in this sector has 
also attracted the attention of international 
investors. Some of the leading national 
players have already received investments 
from foreign funds. One of these players, 
Zenvia, is even listed on Nasdaq.

CHART 23
PROPORTION OF DEVELOPERS  

WHO HAVE PRODUCED BOTS FOR  
THE INTERNATIONAL MARKET 

Question: Has your company  
developed bots for clients abroad?

Base: 64 bot-producing companies

YES

73%
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contato@voiccelabs.com

Learn more Voicce Labs, your 
voice for the future

With Composer, your internal teams gain the autonomy to visually configure and 
adjust voicebot journeys. Change voicebot neural voices and scripts on the fly 
attaining a more human experience. Visualy connect REST APIs directly without 
the use of programmers. Our AI also evaluates interactions in real-time, learning 
from the various ways customers express their intentions, beyond simple "yes or 
no" answers.

Voicce Labs introduces an innovation that will 
revolutionize your company's customer service. 
Our complete solution allows you to create, adjust, 
and optimize voice bots in minutes.

Transform your customer experience with 
Brazil's first graphical workflow builder tool for 
the creation of smart voice bot interactions.

mailto:info@voiccelabs.com


Medium-term trends

There are at least four trends 
currently taking place in Brazil’s bot 
market. These trends are happening 
simultaneously, and none excludes the 
others. They are expected to continue 
advancing in the short and medium 
term. The trends are as follows:

1. Generative AI: Even though 
this technology may not be necessary 
for all bots, or it can be combined 
with other automated conversational 
methods, having generative AI in 
the portfolio has become essential. 
Those who don’t incorporate it will 
struggle to remain competitive. 
However, simply having it isn’t 
enough—it’s crucial to know how to 
use it effectively. The advantage will 
go to those who can find efficient 
combinations of LLMs at the lowest 
possible cost.

2. Conversational Commerce: AI-
powered sales bots capable of offering 
consultative sales within websites, 
apps, or messaging platforms like 
WhatsApp will become more common. 
Conversational interfaces can provide 
a better experience than visual or 
search-based interfaces, especially 

for consumers who aren’t sure what 
they need or when the product catalog is 
extensive.

3. Consolidation: Gradually, this 
market is becoming a battleground 
for major players. More mergers and 
acquisitions are expected in the coming 
years, reducing the number of players. 
However, there will still be space for 
specialists focused on certain verticals 
or use cases, charging per project and 
profiting from quality over quantity.

4. International Expansion: In 
addition to exporting services, prominent 
developers in Brazil are starting to open 
offices in other countries, often driven by 
their clients operating abroad.

One point to watch is WhatsApp’s 
pricing strategy and its competition with 
RCS. While developers’ expectations for 
RCS are still low, this channel is growing 
significantly in Brazil, with a trend toward 
further growth, especially after Apple’s 
adoption. Initially, RCS is taking a share 
of the notification market previously 
dominated by SMS, but it also has the 
potential to gain ground for marketing 
campaigns, as WhatsApp’s price—$0.06 per 

session initiated by a message sent from a 
company to a consumer—remains high.

Finally, it’s worth noting that a day 
before this report’s publication, Meta 
announced that it will stop charging for 
conversations initiated by users with 
companies. Starting in April 2025, Meta 
will begin charging per message instead 
of per conversation for those initiated by 
businesses. This strategic repositioning is 
seen by many in the market as a response 
to RCS’s growth. It remains to be seen 
what the new per-message prices 
will be and how major brands 
using messaging services 
to communicate with 
their audiences will 
react to this change.
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2CX
www.2cx.com.br

Aivo
www.aivo.co

Avenue Code
www.avenuecode.com

AVMB Soluções em TI
www.avmb.com.br

AWS
www.aws.amazon.com

Baruk
www.baruk.ai

Blip
www.blip.ai

Bluelab
www.bluelab.com.br

Cellere
www.cellere.com.br

Chattz
www.chattz.com.br

Cxpress
www.cxpress.ai

De Pieri Comunicação
www.depiericomunicacao.com.br

Dígitro Tecnologia
www.digitro.com

This guide consists of companies that are part of the 
Brazilian bot ecosystem, covering those that develop bots 
for third parties, provide solutions for bot development, or 
are directly or indirectly associated with this ecosystem.

BRAZIL´S BOT 
DEVELOPERS GUIDE

ASCBrazil
www.ascsac.com.br (produto)

www.ascbrazil.com.br

Botmaker
www.botmaker.com

Colmeia
www.colmeia.cx
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Dr. Mobile
www.drmobile.com.br

Droz
www.meudroz.com

Duotalk
www.duotalk.io

Futurotec
www.futurotec.com.br

GBPA
www.gbpa.com.br

GetBots
www.getbots.com.br

Globalbot
www.globalbot.com.br

Gupshup.io
www.gupshup.io

Haaify
www.haaify.com

Heptágono Consultoria
www.heptagono.com.br

Hi Platform
www.hiplatform.com

InBot
www.inbot.com.br

Infobip
www.infobip.com

Intelbras
www.intelbras.com/pt-br

Interactive Media
www.imnet.com

OUT
2024

DMA
www.dialmyapp.com.br

Ikatec
www.digisac.com.br
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DEVELOPERS GUIDE

https://upcities.app/


Joco
www.joco.com.br

Letalk
www.letalk.com.br

Matrix Go
www.matrixgo.ai

Meets
www.meets.com.br

Nama
www.nama.ai

Neoron
www.neoron.io

Neotalk
www.neotalk.net.br

New Way Soluções Digitais Ltda.
www.gruponewway.com.br

O2OBOTS Inteligência Artificial SA
www.o2obots.com

Plusoft
www.plusoft.com

Poli Digital
www.poli.digital

Pontaltech
www.pontaltech.com.br

PsycoAI
www.psyco.ai

Qualitor Software
www.qualitor.com.br

Rar Inside Business
www.rardev.io

RZC Media
www.rzcmedia.com.br

Sinch
www.sinch.com

Skeps Digital
www.skeps.com.br

smarters
www.smarte.rs

SmartNX
www.smartnx.com

VECTAX
www.clickmassa.com.br

VELIP
www.velip.com.br

VoicceLabs
www.voiccelabs.com

Weni
www.weni.ai

WeON 
www.weon.com.br

White Wall
www.whitewall.dev

Zenvia
www.zenvia.com

Smartspace by Digivox
www.digivox.com.br

Snapbot
www.snapbot.com.br

tatodesk
www.tatodesk.com

TLD Hub de Cybersegurança 
e Conectividade

www.tld.com.br

Trestto
www.trestto.com.br

Ubots
www.ubots.com.br

UpCities
www.upcities.app

SmartTalks.ai
www.smarttalks.ai
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Mobile Time is a content platform about  
the mobile industry, consisting of news website, 
corporate events and market reports.  
Check out some of our products.

The largest and most important  
Brazilian seminar about chatbots, voice bots, 
virtual assistants and artificial intelligence  
is already scheduled for 2025:

August 21st and 22nd, 2025
WTC EVENTS CENTER | SÃO PAULO, BRAZIL

Plan ahead and be part of the event!
Target audience: executives in the areas of customer 
service, marketing, business development, IT, technology 
from major brands that use bots, apps, digital menus  
and self-checkout and self-ordering equipment; and  
suppliers in the sector.

Mobile Time is on 
WhatsApp!

Join over
100,000 subscribers
on the channel and follow 

Mobile Time to receive  
first hand news!

The quality and credibility  
of your business and mobile 
technology journalism, now in 
Spanish for all Latin America.
Visit: www.mobiletime.la

https://www.mobiletime.com.br/



